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Creative development, project management on all projects shown, plus other services as noted



annual conference drawing a global audience
of thousands of physicians. Goal is for
referrals to client, a leading center for
therapies.
Held at Hollywood & Vine complex
Scope includes pre-event communications;
on-site collateral, and attendee data
collection; post-event communications and
lead generation.

Valley Presbyterian Hospital events 

DFCon ("Defcon")

Program ad



twice annual seminars held at luxury hotels. Goal
is for referrals to client, a leading center for
surgery.
scope includes pre-event campaign creative
development; online, broadcast, print and PR
campaign to drive attendance; on-site collateral
and attendee data collection; post-event
communication and lead generation
Events are 400% - 1000% revenue positive within
6 months

Valley Presbyterian Hospital events 

Clinic seminars



brand positioning refresh:
new mission and vision
creative development for
refreshed graphic identity
public relations – release
writing and media relations
email newsletters to
stakeholders
virtual events/fundraisers
donation tracking 

Ukulele Kids Club



brand positioning
development
public relations – release
writing and media relations
email newsletters to
stakeholders

Intercept Music  



creative management
executive communications
proofing
global approval

Mattel brand standards refresh

Final product:  brand standards manual,
distributed worldwide

Mattel corporate brand examples, "before"



brand positioning
development
website copywriting
sales collateral and
presentation copywriting

Grwo software



Creative and communications examples 

Press releases, media placements



Creative and communications examples 

Integrated advertising campaign 


